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Shareholder Primacy and Stakeholder Theory
The Legal Foundation and Expectations for Shareholder Primacy
Shareholder primacy is recognized by corporate law and is often applied through the rule sanction strategy in cases involving transactions. In corporate finance, if an inter-security issue arises and creates a conflict of interest among the shareholders, then the corporate law advises that the case be decided based on the common stock maximization value. In this case, the interests of the creditors and the ideal stockholders are given less attention. In case a takeover occurs, corporate law requires that the Revlon duty be used to maximize the shareholder value.
However, it is complex to apply the law to shareholder primacy in the routine management decision-making activities because the concept is grounded on a judicial acceptance strategy that is pervasive (Ramseyer & Tamaruya, 2017). A lot of social pressure surrounds shareholder primacy making it difficult to handle it legitimately. However, the equity-based compensation strategy is a positive incentive advanced by both legal systems and corporate systems. The market corporate control strategy is a negative incentive applied in a shareholder primacy. These incentives are used in recognition that the sole and legal aim of a business is profit maximization. 
The Legal Foundations of a Stakeholder Theory
A company that applies the stakeholder theory is required by law to integrate the needs, influences and interests of all the groups and people who may be impacted or impact the company's policies and procedures. Therefore, a company should act in ways that do not interfere with the relationships between stakeholders and the company (Specht, 2019). The company should also not interfere with the positions the stakeholders have towards the company. The company is also barred from engaging in activities that would interfere with its dependence on stakeholders. Lastly, the company should not deny the stakeholders the power they wield over the company. All the company activities should only engage in mutually beneficial activities as outlined by the company-stakeholder contractual regulations.
Ethical Concerns Raised by the Shareholder Primacy and Stakeholder Theory
The stakeholder theory calls for organizations to respect and adhere to societal standards and norms based on the stakeholder obligations the organization has for its shareholders (Ferrero et al., 2014). Thus, an organization must respect the contractual engagements it has with legitimate stakeholders like customers, employees, and financiers.
The shareholder primacy encourages a narrow investment channel in which all investors from the top level, the middle level and bottom levels strive to be better in the market. As a result,  it creates performance differences among companies and fails to recognize businesses' impact on the market's clientele. This strategy, therefore, risks the health of the consumers and the stability of communities. Companies engaged in this form of governance are more profit-oriented and not after the quality and often compromise the quality of goods delivered to the customers.
Practical Problems and Benefits of the Stakeholder Theory and Shareholder Primacy
The shareholder primacy is simple, logical and intuitive. It values the shareholders and thus requires that companies promote the welfare of the shareholders first before the company's interests. It protects the shareholders from risking their capital and ensures they generate sufficient returns from their investments. This approach also gives shareholders the privilege to have ownership of the company and choose the company’s directors and overseers. This approach also protects the shareholders from self-dealings with the company's management and other social institutions, causing the shareholders' loss. 
The shareholder primacy is also disadvantageous as it encourages hasty decision making. Since the corporate decisions strategy easily transitions to reach short-term goals, it facilitates short-term bonuses and incentives made without many considerations. The approach also involves the lack of readiness to take risks and put in place new technologies limiting the company's growth. The products' overall quality is also compromised as the company does not strive to improve the quality. At the same time, this approach involves paying a lot of dividends given to corporations to supply shareholders with income instead of using the payment to improve decision-making and engage in research and development. As a result, the growth of the company is inhibited. 
Stakeholder theory is cost-effective and very ethical. It promotes fairness for all people who are directly and indirectly involved with the organization (Friedman, 1970). Everything in this approach works for the good of stakeholders. Social wealth is thus promoted for everyone. Therefore, this approach enhances the growth of a company because it encourages the company directors to consider stakeholder advice.
The stakeholder theory is criticized for considering the broad interests of all stakeholders, making it unrealistic as all the interests of all the stakeholders cannot be fulfilled.
Whether There Is A Way To Harmonize Or Synthesize The Two Approaches Into A Single Coherent View Of Corporate Purpose, And If So, The Benefits And Perils Of Harmonizing The Shareholder Primacy With The Stakeholder Theory
Corporate social responsibility can harmonize the stakeholder primacy and the shareholder theory (Berger‐Walliser, & Scott,  2018). This would enable companies to respect human rights and respect the environment within which they operate. The corporate stakeholders, together with the consumer communities, shall therefore both benefit from this balanced approach. This approach will also encourage a socially responsible investment scheme in which businesses pursue profits but with the interests of the consumers at heart. Too much concentration on social investments can deviate a company from its organizational objectives.
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